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	Application for Tourist Oriented 
Directional Signing (TODS) Program

	
	


(A separate form must be submitted for each business or attraction)

(PLEASE PRINT ALL INFORMATION)

	Person Making Application:
	     

	
	

	Title (Owner, manager, etc.):
	     

	
	

	Name and Type of Business/attraction:
	     

	
	

	Mailing Address for billing:
	     
	City:
	     

	State:
	     
	Zip:
	     
	Telephone:
	[bookmark: Text1][bookmark: Text9](   )      

	Fax:
	[bookmark: Text33][bookmark: Text34](   )     
	E-mail:
	     

	

	Address of Business/attraction if different from above:
	     

	City:
	     
	Zip:
	     
	Telephone:
	[bookmark: Text11](   )      


(Attach a map or sketch showing location if it cannot easily be located by the address.)

PLEASE READ SHEETS 2 AND 3 OF THIS APPLICATION CAREFULLY BEFORE
FILLING OUT QUESTIONS 1 THROUGH 5 ON THIS SHEET.


BUSINESS/ATTRACTION INFORMATION

	1.	State highway(s) where signing is desired:
	     

	At intersection(s) with:
	     

	Signing desired in one direction (specify)?
	     
	Both directions?
	     

	
	

	2.	Which Direction is business/attraction located from intersection?
	     
	How many

	road miles is business/attraction from intersection?	
	     

	
	


[bookmark: Dropdown2]3.  Can the business/attraction be seen from the intersection in question 1 above?     If not, attach sketch or map showing location of business/attraction.  Note that signs must be in place on local roads as necessary to direct motorists to business/attraction before the Department will place any signs on State highways.  It is the responsibility of the business/attraction to contact the local agency having responsibility for these roads to arrange for signing.
	
	4.	Hours open per day:
	     
	Days of week (e.g. Tues-Sun):
	  

	Months per year (e.g. Oct. – May):
	  
	

	
	


[bookmark: Dropdown1]5.	Are all of the requirements listed on sheets 2 and 3 of this form met for the type of business/attraction signing being applied for?    If not, please attach a complete explanation.

BUSINESS/ATTRACTION CRITERIA

1) Businesses/attractions cannot have entrances along State highways where they could have their own signs on their property to direct motorists.

2) Businesses/attractions must be open and available to the general public.  They must be oriented toward tourism with the major portion of their income or visitors derived during their normal operating season from motorists not residing within 25 air miles of their location.

3)  Businesses/attractions must be located in a rural area outside of an urban area.  An urban area is defined as (a) one or more incorporated communities listed by the Federal Bureau of Census as encompassing a total population of 5,000 or more within a defined area, including any unincorporated areas within such boundaries but excluding rural portions of “extended” communities, and (b) Federal Bureau of Census designated places of 5,000 or more population.  PLEASE CALL THE APPROPRIATE DISTRICT OFFICE LISTED IN THE BROCHURE FOR INFORMATION BEFORE SUBMITTING THIS APPLICATION IF YOU ARE UNSURE IF YOUR BUSINESS/ATTRACTION QUALIFIES AS BEING IN A RURAL AREA.

4)  GAS:  Should be open 5 days a week, including a Saturday or a Sunday, for a minimum of 12 hours a day for at least 6 months of the year (If open less than 5 days a week for 6 months, or if not open on either a Saturday or a Sunday, the days of the week and months open, as applicable, will be shown on the sign).  Normal service station goods and services, including gas, oil, water, public restroom, and public telephone must be available at the station.  An attendant must be present at the station at all times it is open.

5)  FOOD:  Should be open 5 days a week, including a Saturday or a Sunday, for at least 6 months of the year (If open less than 5 days a week for 6 months, or if not open on either a Saturday or a Sunday, the days of the week and months open, as applicable, will be shown on the sign). It must be certified by the Illinois Department of Public Health or a local health department and have a public restroom and public telephone.

6)  LODGING:  Should be open 7 days a week for at least 6 months of the year (If open less than 7 days a week for 6 months, the days of the week and months open, as applicable, will be shown on the sign).  It must have a telephone, restroom and sleeping accommodations for patrons.  The majority of the accommodations must be available to the general public and not restricted to members only or rented or leased on a time-share basis.

7)  CAMPING:  Should be open 7 days a week for at least 6 months of the year (If open less than 7 days a week for 6 months, the days of the week and months open, as applicable, will be shown on the sign).  It must have camping and parking accommodations, restroom, telephone, and drinking water for patrons.  The majority of the camp sites must be available to the general public and not restricted to members only or rented or leased on a time-share basis.

8)  AGRICULTURAL BUSINESSES:  Should be open 5 days a week, including a Saturday or a Sunday, during the applicable growing and harvesting season for the crop(s) involved and must offer for sale primarily products grown, harvested, or produced within 50 air miles of the business (If open less than 5 days a week for 6 months, or if not open on either a Saturday or a Sunday, the days of the week and months open, as applicable, will be shown on the sign).  Such businesses include but are not limited to fruit orchards, vegetable stands, tree farms, vineyards and wineries.

9)  GENERAL TOURIST ATTRACTIONS:  Should be open 5 days a week, including a Saturday or a Sunday, for at least 6 months of the year (If open less than 5 days a week for 6 months, or if not open on either a Saturday or a Sunday, the days of the week and months open, as applicable, will be shown on the sign).  General tourist attractions include but are not limited to marinas, sport fishing/bait facilities, stage theaters, amusement parks, riding stables, antique stores, craft stores, museums, golf courses, ski areas, facilities offering aircraft, boat, or train rides, and historic villages.  The attraction must be available to the general public and not restricted to members only.

INELIGIBLE BUSINESSES/ATTRACTIONS

Business/attractions not normally associated with tourism are not eligible for signing even when the majority of their visitors or income is derived from motorists not residing within a 25 air mile radius of the business/attraction.  Such businesses/attractions include but are not limited to shopping malls, discount malls, furniture/clothing stores, automobile/truck dealerships or garages, drug stores, movie theaters, community business districts, appliance stores, department stores, schools, houses of worship, real-estate offices, auction houses, livestock sales facilities, sand and gravel facilities, and grocery stores.


FEE STRUCTURE

1)  PROCESSING FEE:  A NONREFUNDABLE processing fee of $100 is to be submitted with each application.  PLEASE CALL THE APPROPRIATE DISTRICT OFFICE LISTED IN THE BROCHURE FOR INFORMATION BEFORE SUBMITTING THE FEE IF YOU HAVE ANY QUESTIONS CONCERNING ELIGIBILITY.

2)  ANNUAL SIGN RENTAL FEE:  An annual fee of $70 will be charged for each intersection sign (a typical intersection has signs in both directions for a total fee of $140). Every other calendar year, the fees will be adjusted so as to reflect the cost of maintaining the signing system.  When a business/attraction makes a payment, it will be guaranteed participation in the program for the entire year, as long as it continues to meet the established criteria.  Any business/attraction closing or withdrawing from the program after making its annual payment will not be given a refund.  A prorated fee will be charged for signs initially installed after the beginning of a calendar year.  No proration will be given for seasonal closings.

Note that if payment is not received by the Department within 30 days of the due date, the business/attraction signs will be removed by the Department and the business/attraction will lose its signing priority to the next business/attraction desiring the space.  If a business/attraction desires to have their signs reinstalled after the signs have been removed and sign space is still available, a $100 reprocessing fee will be charged in addition to the annual fee for the remainder of the calendar year, as well as that portion of the annual fee owed for the period of time between the end of the preceding calendar year and the date the signs were removed.

3)  SIGN REPLACEMENT FEES.  There will be no charge to businesses/attractions for signs the Department replaces because of damage, vandalism or deterioration.  However, a fee of $200 for each sign will be charged for a business/attraction requesting that its signs be replaced with new signs because of a change in the name of the business/attraction, or a change in the days or months of operation.  

Any signs which are tampered with by the business/attraction by altering the name, changing the days or months of operation, or by adding a logo, symbol or any other wording subsequent to their installation will be removed by the Department.  If the business/attraction wishes to continue in the program after their signs have been removed, they must pay a fee of $200 per sign for each new sign installed by the Department.

4)  REPROCESSING FEE.  A $100 reprocessing fee will be charged when a business/attraction reapplies for signing after their signs have been removed due to late annual payments, temporary withdrawal from the program, or when the type of operation of a business/attraction changes such as a gas station changing to an antique store.

CERTIFICATION

I certify that I have read and understand all aspects of this form, including 2 and 3, and that the statements I have made are true, and that I will inform the Department of any changes in the above information that may affect the availability of the service provided.  I further certify this business/attraction does not discriminate or deny such services because of race, religion, color, sex, or national origin.

	Signature:
	
	Date:
	     
	



Please attach the NONEFUNDABLE $100 processing fee (check or money order payable to “Treasurer, State of Illinois”) and any sketch or other information pertaining to questions 3 or 5.  DO NOT SUBMIT THE ANNUAL RENTAL FEE WITH THIS FORM.	  You will be billed separately for the annual rental fee if approved for the program.  IF YOU HAVE ANY QUESTIONS CONCERNING YOUR ELIGIBILITY, PLEASE CALL THE APPROPRIATE DISTRICT OFFICE LISTED IN THE BROCHURE BEFORE SUBMITTING THIS APPLICATION.

DO NOT WRITE BELOW THIS LINE – FOR OFFICE USE ONLY
	
Application No:
	     
	
	Date Received:
	     

	

	Annual Rental Fee:
	[bookmark: Text27]$     
	
	Date Effective:
	     

	

	Approved:
	     
	
	Denied
	     
	
	By:
	

	
	(Date)
	
	(Date)
	
	District Engineer of Operations

	Remarks:
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